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Cell makers may
ad revenue via VAS

Looking at opening new avenues as margins fall

Wnta_lnl:at Mukherjee
KDL

AT A tme when the averageselling
pice (ASP) ol miobile phones is globally
falling quarter-on-quarer,  handsel
makers are planming [ open new rev-
erue siteams in India. This i§ primarily
by tapping advertising revenue through
serviee's or by tying up with VAS players
o rollout unique apphications  that
might attract advertsers.

For starers. Nokia
EXPeCs 10 garmer sigmnif-
jeant advertising rev-
enue in India oot of its
soon-to-be-launched
nernet services plar-
form ' On’ Simidlardy, the
UE-Dasesed rovobsdle media
innovation firm Affle s
i talks with  handser
vendors o develop ad-

e miohitle serdent |5 howe since mobile*
phone penetration ks far more than TV in
Inclia, " MrShivakimar told ET.

Adds Motgrola Indta dircctor {mar-
keting-mobile devices) Lioyd Mathias:
“Handset vendirs are looking ar ways o
drive incremental nevenues since mar-
gins are getting squeczed. We are talking
wiith Affle 1o launeh handsers whichwill
tave pre-installed applications like SMS
200, bur there are no plans 1o drive rev-
enues outof VAS now.”

Affles SMS 2.0 tech-
nology Treplaces the
normal SMS sereen of
phone with new-age
features such as enlioir,
emodives and signa-
| tore: But there is anad
miessage at the bottom
and o' full-screen ad
while 'SM5 5 being.
sent. It has: initiated

vertising rivenues ot fe tilks, with handset
of applications in ndia, § I.'Lﬁd;m, 1w bundle
Even VAS players like SMS 2.0 in India.
Bhar Telesol 18 eyeing “SMS 2.0 6 free for
the opporumity: NICE ONE: Quite a model usersand allows adver-
NokiaIndia MDD jmo- Hstrs 1o release 1arget-

bile phones) D Shivakirmar feels thene s
bmmiensé potential for driving advertise-
ment revenue from mobile servioes Te-
volvitg around health, agriculiure and
banking, However, the company ar the
menentwill focus on pusi, gaming and
enteralmment services through Ol
“Audvertising will be one of the dinnels
o drive neveniues out of Ovi sinee Indian
consumers il now have lagely grownup
ot a diet of free services, The scope lor ad-
vertisers 1o funee] information through

ed miessage interactively. Néarly 40 ad-
vermsers have signed up for this appli-
cation currently available with Alrtel,
We are-also looking at gther-applica-
tisens such as social networking and in-
temmet search integrated with phione's
SMS5 application,” sald Affle’s execu-
tivee director {Souch Asiah Anuj Kumar,
VAS firm Bharti Telesofr, part of Bhart
Enterprize, has developed a protorype
araund instant messaging solution and
misic 10 drive sich revernues,



